
REDEFINING YOUR LIFE STORY
Creating The Life Story You’d Like To Live Into

And helping others to redefine and recreate theirs too

Resourcing The Resourcers 
Forging A New Legend 

 
 

SUCCESS & HAPPINESS 
As people grow, profits grow
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WARNING 
 
 

Please note that this must be taken very seriously ... 
 
 

This   course   contain  fresh   ideas,    different   perspectives   and       
occasionally raw language which could lead to expanded perceptions, 
new found zest for living and a loss of unhelpful limiting  beliefs.  It may 
therefore irritate those suffering from excessive certainty, chronic    
small-mindedness and major inflammation of the self-importance.  If in 
doubt don’t be too sure about it .... 
 

Dr Richard Bandler 
 
 
 
 

 
 
 
 
 
 
 
 
 
 

‘The future is bright, and it glitters!’ 
WALT DISNEY



Success Forging A New Legend
‘‘Somewhere, something incredible is waiting to be known.’’ 

Carl Sagan

‘‘I am not a teacher but an awakener.’’   
Robert Frost
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Welcome to your 2021 Spring Forward 
AwayDay - Forging A New Legend - part 
of my Legacy Mastermind & Mentoring 

programme for 2021. It is a real pleasure to   work  
with  you  as   you    continue to build your business 
success and make your mark for all the right reasons.  
This session will enhance your today and  your tomorrows too. 

What’s your story for the way the year ahead will run? What do you 
want to have happen? Stories weave together a life narrative that is the    
foundation for your business identity, beliefs, values, capabilities and     
behaviours and ultimately gives you, your staff, and the business, coherence, 
meaning, purpose, potential and possibilities in the years ahead. It’s time to 
forge a new legend in 2021 and beyond. I like that thought! 

Begin to look  at the frames around your business and you. Control 
the frame and you control the meaning and direction. Time for some     
reframing  and  time to do some time travels into your future to build your 
present and your presence. 

I know you will enjoy and gain greatly from today’s presentation and 
I know I will enjoy facilitating your adventure!  I salute you for being here and 
I am wholly committed to making a real difference to you today, and well 
beyond this session too.  Please do spread the word about my work.  Your 
recommendations mean so much to me.  Thanks for being here!   

Kathryn Temple 
MSc (Occ.Psych), MBPS, BSc (Hons)Psych, MBPs, DipHypPsych, MBPNLP, MPNLP, 

LTNLP, MTEFT, EFTAdv, Psych-K 
Temple of Success 

The Lifelong Learning Company 
The Happiness Foundation, UK and Gibraltar 

Your Success Is My Business!

 

 
‘You are marvelous to work 

with. Thank you for a  
wonderful and life-changing 

experience. You have 
enriched my life and I feel 
empowered and excited 

about the future.  
STEPHEN REYES,STEPHEN REYES,  

 Managing Director, Deloitte Managing Director, Deloitte 
 

‘I highly recommend  
Kath Temple  

of The Lifelong Learning 
Company.   

She is continually  
updating her training  

with the most  
up-to-date skills 

 I have developed,  
and is one of the few  

licensed internationally  
through the Society of 

Neuro-Linguistic 
Programming.’ 

  

DR RICHARD BANDLERDR RICHARD BANDLER  
Creator of NLP™, DHE™, NHR™Creator of NLP™, DHE™, NHR™ 

 
'Kathryn Temple is by far one of 

the most caring and daring  
people in the field!   

It takes both  
 to be as effective as Kathryn is!  

Her vast knowledge,  
motivation, flexibility, and drive 
will take you to greater heights 

of success than you can   
imagine, because she won't 

quit, and won't let you, either!  
Her dedication is to your  

success and will do whatever it 
takes to help you get where you 
want to be in your life.  I highly 
recommend Kathryn for your 

adventures into success.'  
 

John La Valle, President, John La Valle, President,   
The Society of NLP The Society of NLP   

co-author of Persuasionco-author of Persuasion  
Engineering®, Engineering®,   

with Dr Richard Bandler, with Dr Richard Bandler,   

TEMPLE  
OF SUCCESS 

Training like no other 
A unique approach  

to training  
for excellence
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A Framework for Alignment & Integration 
NLP’s Neurological Levels 

 

Change can be an energy force for good, for positive evolution, growth and development.  
The way we frame change constructs our experience of it.  Change the frame, change the 
perspective.  NLP’s Neurological levels are a dynamic interconnecting interdependent field 

of relationships.  When we progress change through each of the levels it becomes embedded at 
deep levels, with rich neural networks fired that create compelling coherent templates of change.  
The changes someone desires become aligned and embedded - and anchored too! 
 

 
 
 
 
 
 
 

 
 

 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
You can also step through the neurological levels to recognise where things are out of alignment.  
Then step into the bigger picture and bring the learnings back through the levels to embed the     
wisdom and change. 
 
We can do so much more with the Neurological Levels in ongoing trainings and mentorings!  
There’s always more!  Psychology and NLP are a rich, dynamic and evolving field.  Please tell     
others about my training - and please do join me for ongoing inspiration! I LOVE influencing        
influencers like YOU! And I LOVE resourcing RESOURCERS like you too! 
 

Environment 
Where?

Behaviour 
What?

Capability 
How? 

Values & Beliefs 
Why?

Identity 
Who?

Spirit/Mission/Purpose 
The Great Beyond, world beyond the world, 

world beyond your world - for what or whom are you here? 
The bigger picture

Neurological Levels

Suddenly, from behind the rim of the moon, in long, slow-motion moments of immense majesty, there 
emerges a sparkling blue and white jewel, a light, delicate, sky-blue sphere laced with slowly swirling 
veils of white, rising gradually like a small pearl in a thick sea of black mystery.  It takes more than a 
moment to fully realise this is Earth ... home.  My view of our planet was a glimpse of Divinity. 

EDGAR MITCHELL, Apollo 14
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We are going to take a journey together - and there’s more 
than Dr Who can Time Travel you know :)  If you had no 
fear, what would be possible? What would be happening? 

What wouldn’t be happening? And what does that mean for the 
business? Let’s envision!

Let’s Create a No Upper Limits Conspiracy!

Fast Forward in Time 
Your Insights

Time to Live Your Legend! 
‘Only passions, great passions, can elevate the soul to great things.’ 

DENIS DIDEROT 
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Clarify Your Purpose, Vision & Values 
New Octaves of Beingness - Unleash The Big Dream 

 

Remember Thoreau’s advice that we need to have dreams in order to 
bring them into reality.  Without a vision we aren’t sure where we       
headed.  Writing things down in this way helps to bring vision into the 

physical world, helps ground you, and others in your organisation, and begins to 
pull you forward, moving you toward your vision and dreams. 
 
You make a difference.  What you do counts.  Everything matter.  What you do 
impacts the world.  You change the future.  
 
What is your Mission and Purpose?  What is your Vision for your one wild and 
precious life?  What is your vision for your leadership role?  Ensure there’s      
energy in it, ensure your heart goes out to it - be authentic!

‘Nothing happens unless first a dream’ 
 

CARL SANDBERG 

‘If one advances confidently  
in the direction of their dreams,  

and endeavours to lead a life  
which they have imagined,  

they will meet with a success unexpected  
in common hours.’ 

 

HENRY DAVID THOREAU

VISION BOARD 
The Field of Dreams

What is your Zone of Genius? 
 
 
 

What is your Mission & Purpose?  What’s the Vision? 
 
 
 

What do you need to do to make this a reality? 
 
 
 

What are your Values? 
 

Inspirations 
 

 
The empires 
of the future 
are empires 
of the mind 

Winston Churchill 
 
 

To the person  
who does not know  

where he wants to go  
there is no favorable wind. 

Seneca 
 
 

A leader has the vision  
and conviction  
that a dream  

can be achieved.  
He inspires the power  

and energy to get it done. 
Ralph Lauren 

 
 

Dream lofty dreams,  
and as you dream,  

so shall you become.  
Your Vision is the promise 

of what you shall  
one day be.  

Your Ideal is the prophecy 
of what you  

shall at last unveil. 
James Allen 

 
 

Big thinking precedes 
great achievement. 
Wilferd Peterson 

 
 

Dissatisfaction  
and discouragement  

are not caused  
by the absence of things 
but the absence of vision. 

Anonymous 
 
 

The future belongs 
 to those who see  
possibilities before  

they become obvious.  
John Scully 
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Clarity is essential!  Without clarity, individuals and organisations flounder.  Clarity of vision is              
vital - where do you want to be?  Clarity in planning is necessary - how will you get there?  Without this        
clarity, you, your organisation and any partnership you pursue will be less effective. Robert Mager put it 

very well: ‘If you don’t know where you are going, how will you know when you get there and how will you know 
if you get lost on the way’.  If you don’t know where you are going you will probably never get there! 
 
Clarity may come through analysis of your own organisation in order to identify where you are now and look at 
the challenges and the opportunities facing your organisation. 
 
If your organisation had a personality, who would it be?  Richard Branson, Anita Roddick, Sir Alan Sugar, Volvo, 
Mercedes, The Starship Enterprise .....!    How are you perceived by others?  This will determine whether or not 
they will wish to be involved with you! 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Why does your organisation exist?  What is its core business?  Do you have a Vision or Mission Statement?  What 
is your Purpose. Where is your organisation trying to position itself?  Have you audited your own employees/  
volunteers/clients’ experience and identified any gaps in services?  
 
Your purpose needs to be clear.  If it is not it will probably fail, or at the very least be much less effective than it 
could be.   Lack of alignment also sends mixed messages to those you are involved with.  
 
If you are navigating a ship then you need a clear purpose/destination and a clear direction.  Think of the dangers 
without it!  Without it your ship will lose energy and impetus and ultimately fail because neither you nor your 
staff or clients will be clear about  what is being undertaken and why. Clarity helps create commitment - and 
thrust! Clarity is essential.   Are you clear?   If not why not, and what are you going to do about it? 
 
Remember that clarity is a clear indicator of success! 

CORPORATECORPORATE  
IDENTITYIDENTITYVALUESVALUES

PERSONALITYPERSONALITY

CORPORATECORPORATE   
IMAGEIMAGE

REPUTATIONREPUTATION

(Institute of Public Relations)

‘I am my message’ 
GANDHI 
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‘‘At every point in time  
there are infinite possibilities,  

and a parallel reality exists for each possibility....’’  
 

Daniel Jackson 
‘Point of View’ 

Choices are the hingepoints of destiny. 
PYTHAGORAS

 
Setting The Frames 

WHO ARE YOU? 
Those who set the frame  

control the perception 
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Values on which 
Your Business is based  

and wishes to promote? 
Walking the Talk

Our Values 
 
 

Innovation and Innovativeness 
Respect and Integrity 

Openness and Honesty 
Achievement 

Consumer and Customer Focus 
Team Spirit 

Learning and Professionalism 
Quality of Life 

 
 
 

UNILEVER - BIRDS EYE WALLS

How do these values translate  
into actual behaviours?
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Aligning Values  
to Behaviours

‘Changing corporate culture is not like changing a suit of 
clothes.  One can change      surface appearances, eg by 
giving the corporation a new image  ...  and espousing new 
philosophies and beliefs.   But to have a significant and     
lasting impact, basic values also have to change.’ 
 

Morgan (1989) 
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Work hard, have fun,  
make history! 

AMAZON 
 

Service, Service, Service! 
IBM 

 
Pride, Passion, Performance! 

EVEREST 
 

To boldly go where no-one has gone before! 
STARSHIP ENTERPRISE 

 
 

And your words about you and your business are: 
  

...................................................................................... 

A Motto/Strapline to Motivate 

You will never ever ever outperform your self-image 
JOHN ASSERAF
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The 3 Commitments to Myself & My Business in 2021 
 

1. 
 

2. 
 

3. 
 

 
Consistent daily actions bring extraordinary outcomes 

Daily Action Builds Habits 
 

What Actions Can You Take Daily To Build Habits That Will Change My Biz? 
 

[ 
 
 

[ 
 
 

[ 
 
 

[ 
 
 

[ 
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Some ways of juicing up you & your day! 
 
Note the things you can do for yourself and for your working environment to 'juice' your 
energy and improve your mindset and focus in the day. 
 
Starting the Day 

 
Mid Morning 

 
Lunch Time 

 
Mid Afternoon 

 
Driving Home 

 
Going to Bed 
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Live your best one wild and precious life
What have you learned?



‘Toto, I don’t think we’re in Kansas anymore!’ 
Dorothy 

THE WIZARD OF OZ 

‘‘Tell me what it is you plan to do with your one wild & precious life’’   
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